B Liz Bigham
Experience Designer L2

Education & Certitications

Bachelors Degree in UX Design
8  University of Michigan
2018 « 2022

Advanced Figma Megacourse
Udemy o Issued January 2026

UX/Ul Bootcamp

Ixperience o Issued January 2021

Testimonials

“She’s the complete package — strategic, analytical, incredible team
player, always warm and friendly, strong collaborator, crystal clear
communicator, great presenter, mad technical skills, and unafraid to
hop into challenges. She’s always, always on the short list of people
we want to pull into the special, hard stuff.”

a Brian Kennedy, Director Content Design, Publicis Sapient

“Liz had consistently shown great expertise in providing both visual
and interactive design—every aspect of the process considered and
executed with thoughtfulness and care.”

a Quan Nguyen, Design Lead, Publicis Sapient

e-mail: elizabeth.bigham@publicissapient.com

Professional Journey

Publicis Sapient Chicago

. . 2022 - Present
Experience Designer

Skills: UX Design, Visual Design

Clients: Verizon, Discover, Teaching Strategies

[@ TelecommunicotionsJ [@ BonkingJ [@r Consumer products]

UX Design Intern at Arity Chicago

) : : . . Summer 2021
Skills: Interaction Design, Visual Design, Research

Clients: Client Name Client Name

{E] Transportation] [Q Technology]

“You have a broad skillset, able to think through complex flows and
understand the UX side of things while ensuring that the brand and
components are applied correctly to deliver high quality design
work.”

a Anu Jayasinghe, Associate Creative Director, Publicis Sapient

“Her work on Verizon initiatives has contributed directly to client
satisfaction and account growth, and her creative flexibility and
reliability have made her an essential contributor to new business and
pitch efforts. Liz regularly steps up with proactive solutions, ensuring
projects are not only visually engaging but also strategically sound.”

Q Nicole Lambiase, Senior Manager Product, Publicis Sapient

Country:

United States €5

Featured Projects

......

Verizon

#Digital Obsessed Whitelabel + Al
Chatbot

[@ Telecommunicotions] [ UX/UI Designer ] Page 3

Verizon

Value Brands Mobile App Redesign

[@ Telecommunicotions] [ UX/UI Designer ] Page 4

Teaching Strategies
Teacher Curriculum Portal + Platform

[@ Educotion] [ UX/UI Designer ] Page 5

Discover

Soft Pull Experience

[@ Bonking] [ UX/UI Designer ] Page 6

Featured Clients

) DISC®VER ﬁ] ‘e’ % KERRY
totol Teaching M academy | SERRY
> Strategies ’
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Liz Bigham

Experience Designer L2

End-to-end designer
turning complex
problems into seamless
experiences

I'm a product designer with a hybrid UX/UI skillset, experienced in taking
ideas from early concept through polished, high-fidelity execution. I've
worked across a range of industries and product types, which has made me

comfortable jumping into any stage of the design process.

I’'m drawn to solving complex or ambiguous problems, digging into client
challenges, and translating tricky use cases into intuitive, thoughtful
experiences. | thrive in collaborative environments and care deeply about

the details.

Fields of Expertise

[ tir Consumer products

8 Technology @ Telecommunications

[ I Banking ] [ ® Beauty ]

& Health services

e-mail: elizabeth.bigham@publicissapient.com

Country:  United States £

My achievements

R

Contributed to PS securing a $9 million/
year contract for Verizon Value Brands
from pitching a Conversational Al

shopping experience.

Led omni-channel UX/Ul initiatives for
Verizon over two years, flexibly working
@ across Verizon’s value brands, while

driving Al-powered innovation and

reimagining core customer experiences.

Tools

e

# m &
Figma Mural OpenAl

Hobby: Reading and Yoga

Side hustle: Fostering Animals

Primary skills

UX Design & Strategy Ul Design

L J
]
Prototyping &
Interaction Design
Secondary skills

o Designing Al Solutions 0 End to End Production

O Design Systems ~ © Motion Design

N0



B Liz Bigham
Experience Designer L2

Verizon

#Digital Obsessed + Al
Chatbot

[\ @ Telecommunications J [ UX/UI Designer]

This work began as a high-priority pitch where | helped design a
conversational, Al-driven mobile checkout experience for Total
Wireless, created over a single weekend to simplify purchasing
through a chat-based interface. After gaining traction with Verizon
leadership and being seen by the CEO, the concept was fasttracked
into production and delivered to the live site in 8 weeks. | then joined
the broader engagement to support the white-label design system,
helping scale these improved experiences across Verizon's prepaid

brands and unify journeys across desktop and mobile.

Responsibilities:

* Developed the Al-driven shop experience, including user flows,
wireframes, and a working prototype

Translated the pitch into a buildable MVP, refining designs and

documenting key behaviors and edge cases

Collaborated cross-functionally to ensure successful delivery

Mapped end-to-end BYOD user flows and designed login/

account creation experiences

Adapted designs for Straight Talk requirements and synthesized

client feedback into improvements

e-mail: elizabeth.bigham@publicissapient.com Country:  United States £&=

Key results

7|

+75 %

8 weeks to successfully ship the Al
chat prototype into Totals's live site

Increase in add-to-cart rate, a 23%
lift in order conversion, and a
13.21% growth in total orders

< Back

Apple

IPHONE 150

As low as $249 or 8, 78.88/mo

n0o
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Shop phones Show filters

% Bestforyou
Samsung Galaxy A35 56
Free with select plans or $279.99 s iPhone 13 128GB sul

creens and plenty of storage Samsung Galaxy S24

@ Limited tims offer FE " n
It's also the top Samsung model in your . To narrow it down, which of these are
Liritad time offer

most important to you?

price range and it's free with a Total 5G
or 5G+ plan, saving you $280

[
s there anything else that might help Full price:$399.00 $149.99 Full price: $27900 Free Full price: $449.99 Q Amlestorase M
Other options B N . st GB or more
'you decide?
CEEHECEED=ER2Y) motorola edge - 2024 iPhone 16e 128GB iPhone 15 128GB Camera quality =
Free with sels lans or $249.00 O "
@ Limited tims offer @ Limited tims offer Allhave a good quality camera

Choose

=
| s ‘ ° - % Largosereen x >
\ () . ‘/

®@0® § cooge X @D Total Wireless X  + v

< > C @ totalwireless.com/aishopping g

@ Espanol

tOtOI Phones Plans Deals Devices & Extras Activate 0

wireless

4 Let's get to what you need

Say anything

Get a new phone Bring your own phone Find a store

Switch to get a new
iPhone 16e on us

Buy it for $299.99 and a Total 5G+
Unlimited plan, get $25/mo of

service credits for a year. ©

Bring your phone and Switch now and get a %iPhone16¢

Latest iPhone. Greatest price.
save $25/mo free Galaxy A16
That's 50% off a Total 5G Unlimited When you buy a Total 5G or 5G+ @
plan with Auto Pay. Unlimited plan. -

Built for Apple Intelligence.
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Verizon

Value Brands Mobile
App Redesign

@ Telecommunications ] [ UX/UI Designer J

Led UX/UI design across Verizon Value brands, including Straight

Talk, Total Wireless, and Walmart Family Mobile, evolving their

mobile app experiences over a year-long engagement. Focused on

improving activation flows, enhancing usability, and incorporating Al-

driven and personalized experiences through close collaboration with

cross-functional teams and client stakeholders.

Responsibilities:

Took ownership of key areas of the mobile experience, particularly
redesigning and optimizing the activation flow

lterated on features using a combination of existing design system
components and newly created patterns

Built and maintained a comprehensive end-to-end prototype to
communicate product vision and support stakeholder alignment
Presented design work regularly to client partners, incorporating
feedback and aligning on evolving priorities

Led detailed QA of the live app experience

Participated in an in-person workshop to identify future

opportunities for personalization, optimization, and Al integration

e-mail:

Key results

+48 %

+83k

elizabeth.bigham@publicissapient.com

NPS rose to 32.3 (+333 bps) and
app engagement climbed to 48%
(+1,422 bps)

Monthly active users grew by 83K
to 369,839 from Q1 to Q4 in 2025

Make the most of your
Total experience

‘ | Erwcsl im Auis Poy, sovs 53 s

= LL LR RL ]

) Join Totm Bewards boe posets &

pasiis

Transparent with key
steps and their value

In-line agentic

people need it

assistance where

Country:

Dashboard 1,000 pts >

Refill your plans by July 1

$40.00

REFILL

Enroll in Auto Pay »

MY PLANS Add another -4~

==

Alexandra’s phone

Hi there

$40.00 -

Poy §18 =itk Auto Pay

Alox's IPhona 16

Daga B Linlireites

Auto Pay prompts at
every step of
payment flow

United States €5

< Back Straight Talk Savings (@EOIEICEE

Track your rewards

012-345-6789

8 months to a $100 new

phone credit

(® o o
Your points

Available points Pending points @

800 pts 450 pts

(5] woil aadea SO0 of Dota i voiir glan. X

Alex's IPhone 15

Tm I ini e
Gl i

(__twawn )

(o) () ()

FLAN ADTIVITY

¥You could save more on
data with Total Unlimited

You taand 110/ ™o o data add-ons
A oavaragn. Bwiteh §a Tatal Unlirretad

for unlimted data dnd &y ings

Ewiich kn Tabal niimited

Ko, ikanka

Friendly, focused, and
proactive

Messages
Inbox 2 >
Payments

i} =

REFILL NOW AUTO PAY

Price breakdown >
Transaction history >
Payment methods >

Turn o data opthm|ged vides
stremming?

I._'I Dorin - mpl anisesl wbden sfisunsng

Light and reassuring,
eliminating friction
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TeCI C h i n g Stl"dteg ieS Key resu lts myteachingstrategies.com

myteachingstrategies.com

— SmartTeach

Teacher Curriculum v

MY CLASSES

Portal + Platform

1st Grade — DeWall

Messages

Joey's Family

Hi Mr. J! Just wanted to let you know that Anna's Grandma
will be picking har up for the next week while we are out
of town lar the weskend to ses our..

Anna's Family F30pm
Thank you 5o much, | appreciate the concern with her
develapment

The redesigned platform successfully went live and 2nd Grade - Finn

[ & Education ] [ UX/UI Designer ] teachers responded with immediate enthusiasm.
One school admin shared, “it is so smooth to

2nd Grade - Miyagi Cam’s Family
Hey, Mr. 1! We are going to be spending the long weekend
at my parents house, o0 Cam will be out this Friday, Let us

kmow if he needs to work an anything...

3rd Grade - Holland

3rd Grade - Norbury

navigate, so colorful and inviting. It is a perfect Brittmay's Family

Designed tablet, mobile, and desktop experiences for a reimagined upgrade and customers are going to love it.” HivGrace -esting Saunds reat
4th Grade - Sullivan
teacher portal for Teaching Strategies, collaborating with a team of ndergarten iraies B e 1 vercio o e s i oo

issues, Dur family is working te find a solution to solve this

AL PR 8 hnfnsn natbhoas sbntlaae hanons

designers to modernize the platform. Took on increased ownership by
leading key areas of the experience, including messaging and

navigation, while regularly presenting work in client reviews and § TeachingStratezies € Pre-K Afternoon Class + Gogae | M

| ik,

ensuring high-quality delivery through close partnership with & i

development. -
Engage

Family Messages ®  Announcements Family Shares  Resource Library  Shared Resources Engage

° ofe o
Respon5|b|l|t|eS: Family Messages ®  Announcements  Family Shares  ResourceLibrary  Shared Resources

'Iv Engage

i i MESSHEES :-’E 1) @ Will’'s Famil;..r (&) Messages (@) | Joey’s Famil
Mg , J i el ge \5/ y's Family
* Led design for the messaging center and core platform Ul, Q
@& TheHub ‘ Anna’s Family 2:30¢
o o o . . L H . Thark you so much, | appreciate the concem 2 HEW —
including navigation, flyouts, and switchers g | e 203 0 oo e
g b Thank you 50 much, | appreciate the concem . I _ '
. . . . . . . with her develnpment, [ k M Fwill b i e - i @ ::Itnt(:a[,ym::amlly o HiMr, JI Just wanted to let you know that Jonah's
MEreE WU T L LW & SIEAIT FRDOE CLUTINE RO L 1 . ) va Pat wi i i ay. She”
* Presented designs in client reviews, incorporating internal and o Mk ety Lasiin o it vty i
Brittnay's Family L1f1 P CHOL DN (R ¥ DS S a doeys bamily il Adventure Club. | let Mrs. Kim know as well, Grandma Pat
flha_nk va?ukM: .ﬁlwill bea le:‘i‘fHO:'dﬂ . Is on the approved Pick Up list, so shouldn't be an issue.
Saunds great! CAMERON CHEN during pick up IFyou can’t find me. Thanks Let me know if there are any concerns. Thanks!
external feedback ; =
.IU'L"':.' t] Fi}““l'_‘,' L & Cam’s Family
. . . Hey, Mr. J! We are gaing to be spending the
e Collaborated closely with developers to support implementation Vi s e i M o e e A
will be out this Friday. Let... you can't find me, Thanks again!

Julie! We vwill make suré e geds to the

carpool area and | will give a hoads., 2 Kevin's Family
- Hello Mr. J! | apprs e
Kevin's behavior i

GRAMDIMA LAZARDD 333pm

and ensure design accuracy

Cam's Family bty
e Contributed to Agile workflows, including ticket creation and o e g s
will e out this Friday, Let...

rs as well | will givea

lesson_pi..

cross-functional coordination

Kevin's Family L1FL5/23

Hella Mr. JL 1 appreciate your note abaut
Keyin's bahavior issues. Qur family ks
working to find a salution,

Great pankCipation in cLass today!

H Teachimg Sirategies
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e-mail: elizabeth.bigham@publicissapient.com Country:  United States £
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Discover Key results |
DISCEVER

Soft Pull Experience

Explore other
options for you

We can use your completed application to help you
quickly apply for any of our other products.

And a few financial
details

[ I Banking J [ UX/UI Designer ]

Employment Status

. 0 o o 3 . g o Full Time
Contributed to reimagining the end-to-end Soft Pull application Successfully delivered 8 mobile and desktop flows
. . o . of the entire acquisition and application process, collage st A~
experience for Discover, designing an omni-channel flow that made D = = drtwars feam to delevelop Qi  seiect Coliege Studen i EE.%
the credit card application process more transparent, intuitive, and T —— —— personal Loans
low-risk for users. After joining mid-engagement, | quickly expanded
from prototyping into a co-experience and visual design role, helping
deliver eight comprehensive mobile and desktop flows spanning
isition ication, and cross- rtunities. b
SEg Ui, Oppl cation, and cross-sell CERSTEULES Acquisition Methods Application Fast Track
DISC JVER Sear;ts:;é;; E;‘?Srrea:: r%:z?cl)igztions Expediting users straight to a hard
-b-lo o R o credit pull, assuming users are soft pull
ReSpOI‘ISI | ItIeS. 3step tracker — ST approved and clear all review rules
Future-state Soft Pull And a e financi
* Co-designed mobile and desktop application flows aligned to UX Design Overview . Checkmarks —
‘our unique 4-
. - 5 Word invitation coge
best practices and Discover design system S
o “*=Ynyitation number? Reiterated copy —
* Built high-fidelity prototypes to support user testing and iteration ot |
€se great cards for
o " you! ’ Jt* Cash Bach
 Partnered with stakeholders to balance user needs, business ZEETTEE B— You're approved!
goals, and compliance requirements |
e Contributed to end-to-end flow design, including acquisition,
application, and cross-sell experiences Alternative Paths Instant Credit Cross Sell Confirmation Page
For those not soft pull approved, we've Leveraged the existing instant credit ” Transition from application to card
curated alternative paths to still obtain designs to integrate it with our new pscrver provisioning and/or the exploration of

Surfacing other
Discover
products and
resources for
both approved
and rejected
credit card
customers

a Discover card design style —— other cross-sell Discover products

options for you

ey

Drscever

Say hello to your pi
You didn't qualify for your Discover Card
the Discover it® Cash

:fe :Ieedl a'dditional We can't offer you
S L our Discover it*

cards
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Vectura Fertin Pharma

Sleep Companion App

‘ & Health services ] [ UX/UIl Designer ]

Designed a digital sleep companion app for Vectura Fertin Pharma, a
wellness company exploring scalable supplement experiences. Over
three two-week sprints, our team developed and tested a prototype
focused on improving sleep quality through education, rewards, and

personalized engagement.

Responsibilities:

 Contributed across the full design process, including competitive
analysis, user flows, user interviews, wireframing, and prototyping

e Designed key flows such as onboarding, questionnaire, badge
framework, and interactive check-ins

e Owned the questionnaire experience, ensuring consistency and
alignment across teams

* Collaborated with cross-functional partners to iterate on a

cohesive end-to-end product experience

e-mail: elizabeth.bigham@publicissapient.com

Key results

The team responded positively to the concept,

liking the overall experience and design direction.

The work was carried forward to be presented to
key investors by Vectura Fertin Pharma leadership

as part of future product development discussions.

l SoMiBo Supplements >
SoMiBo See dietary supplement info
FAQ's and « :

31 Sleep meltaways left

Sleep Education

Sleep 101 Education Badge

Health consequences

@ 8 min
R‘ Sleep hygiene
® 3 min

« ; Sleep myth challenge
{ O 3 min

Country:  United States

Profile

L

Sleep 2 Week
Profile Milestone

COMPLETED IN PROGRESS
NOV 5, 2022
Program

Use our personalized program setup to
help schedule your program around you.

™=
|
CJ
Sams's sleep program

©>10 min
GET STARTED

Goals Edit

You have suggested goals based on your
profile feedback, or create a new goal.

B ¢ @ ®

Profile

=

A/
~—

Daily Check-in

We've got you all setup for your first night
bedtime prep.

®© 10 min

How are you feeling this

morning?
2 00 O O
= =/ \a =
Good Sad Not well Tired

OK

n0o
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